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Motor and Boat Subscribers

This masterfle contains subscribers to IPC Media's motor and boating ties. These magazines predominantly target males of different
1ges who are actively involved with boats, yachts, cars and motorbikes.
Practical Boat Owner, Yachting Monthly, Classic Boat, Motor Boats Monthly and Yachting World are read by ABC1 males, aged 50+
vears who are highly affiuent. They are experienced sailors, with 75% owning their own boat worth on average, £96,000. These are
informed, wealthy and practical individuals passionate about their hobby and who have a strong affinity with the magazines
Also in this masterfile are subscribers to motoring ttles such as Mini World, Volks World and Superbike. Again, these are affluent
males, average age of 32 years, ABC1 earning approximately £35,000 p.a. These molor enthusiasts have high levels of disposable
income,spending upwards of £1.000  year mainaining ihei vehicles, They ar iso et sawy. spenng an verage of  ours
/eek online and also enjoy owning the latest technical gadgets including mobile phones, camcorders, TV and P
Wotor Caraan, Caravan, and Park Home & Holdoy Carowa r read by mosty males, aged over 50, Trese s atract s affuent
subscribers than the others on this fle with the average income up to £30,000.
Names are sourced via DM, inserts, online offers and also in-magazine subscriber offers from newsstand purchases.
As well as subscribers, the list also contains lapsed subscribers and reader offer buyers from promotions within the magazines
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5000

Matrix Millionaires

A unique database providing access to the cream of the UK's wealthiest private
investors. Over 100,000 affiuent indivuduals that have a minimum known portiolio of
£250,000, including significant Th n
‘extremely high disposable income and have a proven track record of donating to
charities and purchasing luaury goods.

£2,600

Outright

£75

Matrix Investor Database

This 15 & unique oatabase of The Tinancial InteMgence on over 2.5 milon
affuent indhiduls and offrs a varie, flexble e esponive database fo prospoct maling o data enhancement. Comalied through
bespoke research for more than 20 years, many of the individuals are _unlikely 1o feature in any other data sources which make this one.
of the best sources of serious investors available in the UK
Dottt ot o n i ivestmentpotoic.t whichcan b ok, down by sl inestmens Ivesant e,
portfolio size, or risk adversity
Habiial and seasoned ivestors,tesearchied fom specifcally selected shares across Verture Captal T, mesiment Trsts & AM
FTSE TechMAR mallCaps, FTSE 250 and FTSE Fledgling m
Auentndiils it a greater pmpensuy Ho donate 1o charty and buy tury Goods and senices
The database has already contributed to raising well in excess of £10 billon of new investment funds

£250

single

£75

5000

The Wine Buyers Database

Glug! is one of the largest fles of mail urder wine buyers in the UK, offering an unrivalled opportunity to target a discerning, upmarket
jet audience, who care about the finer things in ffe.
while (rom which rely on trusting consumers to tell the truth about their interests; this
ditaiosa et This Tl comes o trnsactonsl Sours which ollect st ot o corsumers whoara prchasing
. either by mail order or directly through a club.
The database gives diect access 10 278,941 indivisls wihoare pessonate bout wie and who e wiling o bu, and i mry cases
open to try new varieties and styles.
This database s sitabe for  wide range of uses, mcluding wine clbs and ma order wines, ogether wih an enormous range of
market offers.
To assist in targeting the right type of prospect, we have created three segments of the database based on particular levels of affluence
d likely spenc
Premier Cru: The mostupmaret and affluent wine buyers, with high spend levels; plus correspondingly high -ncmences of share
rship, larger homes, and company directorships. They seek the best quality, and are prepared to pay for
Appelation Controlle: Disterning and o nkers, g 1t t i markessogment of e le. Buyors of supenor wines at the
right price.
Vin de Table: These individuals seek quality wines at budget prices, for everyday drinking, and are highly receptive to tempting offers.

£165

single

£20 per 000 however
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numbers £75 per 000

5000

Magazine Subscribers

This masterie contains. 0 1PC Media’s motor and boating les. These magaznes. Get males of aiferent
1ges who are actively involved with boats, yachts, cars and motorbikes.
Practical Boat Owner, Yachting Monthly, Classic Boat, Motor Boats Monthly and Yachting World are read by ABC1 males, aged 50+
vears who are highly affiuent. They are experienced sailors, with 75% owning their own boat worth on average, £96,000. These are
informed, wealthy and practical Individuals passionate about their hobby and who have a strong affinity with the magazines

Also in this masterfile are subscribers to motoring ttles such as Mini World, Volks World and Superbike. Again, these are affluent

males, average age of 32 years, ABC1 earning approximately £35,000 p.a. These motor enthusiasts have high levels of disposable
income, spending upwards of £1,000 a year maintaining their vehicles. They are also internet sawy, spending an average of 6 hours a

online and also enjoy owning the latest technical gadgets including mobile phones, camcorders, TVS and P
Metor Caravan, Caravan.and Park Home & Holday Caravarareread by mosty males, aged ovr 50, Thse e atract ess affuent
ubscribers than the others on this file with the average income up (o £3
Names are sourced via DM, inserts, online offers and also in-magazine subscriber offers feom newsstand purchases.
As well as subscribers, the list also contains lapsed subscribers and reader offer buyers from promotions within the magazines

IPC Media is a leading UK consumer magazine publisher with over 80 iconic titles, reaching over 70% UK women and 50% of UK men —
over 28 million people! Their diverse magazine portiolio offers something for everyone, ranging from well known titles such as Woman &
Home, Ideal Home, Marie Claire, Golf Monthly, Horse & Hound and Web User to niche, special interest ttles such as Practical Boat

‘Owner, Sporting Gun, Mountain Bike Rider and The Railway Magazine.
his file d lapsed s well as other readers to the magazines. There are a total of 780,000
Tecords avlabe,of which 111,000 ars acive subserbers. P o he extensive range o es avalable, hee ars roups of magazines
‘which target all demographics suitable for DM,
As youll see we have divided the tites into the House & uniry Life & P 3
Sports & Men's Lifestyle magazines, TV & Women's Lifestyle magazines, Hobbies & pibes magazines and Molrs & Boats
magazines.

single

£25 per 000 however
with telephone
numbers £75 per 000

5000

Listed Homes List

Listed buildings in the UK are protected by law, on the grounds of age, rarity, architectural meri, and method of construction. An
interesting group of buildings - such as a model illage or a square - may also be I\sled
Recently verified and updated, this st is a unique is living i perties. The database is
ool rom st ling rastar, s thm matcha agansta consumet databaso o erly neretin, and o emove bucnesces]
non-residential properties in the process.
e ndviduats are redominanty affuent i profie, patclany with a wide variety of and the
pending power to match.

Profile information is as follows:
+ 5% Female
en and knowledgeable home improvers

« High proportions of professional and retired individuals.

je selection is available
The rules governing improvements to listed buildings are particularly rigorous, and this file will be of particular interest to anyone offering
vl seces. However it il also prove ighy efecte o  wide spectrm of upmarket ofrs ncuding fiance, general home

improvements, mail order, home furnishings, and charities/fundraising.

Al daa 5 MPS cleaned pror 6 suppy. Telephone mimbers ar o againt o TS fle

single

£20

5000

Money Week Financial
Subscribers

MoneyWeek 1s one of the 1eading imancial magazines i the UK and the only one p . 1t content gives expert opinian on
interational investment markets and the effect of current affairs and politics on them.

iformaion i gvn on hw 0 bl persanal wealth v share ppingand invesiment srtey: Howeer, Money e alo advies on
pend money, with articles on property investment, ravel, gadgets and social cultu

Subscribers are pledommam\y male, aged 35.64 years, wih an average annual slany of 63,000, MonéyWeek subscribers are

significant investors. The mean value of their investments is £631,264 with 13% investing over £1,000,000. Stocks and shares are the

most popular form of investment, while a significant number are prepared to consider altematives such as spread betting, commodity

futures and CFDs. Names are sourced mainly through direct mail with subscribers paying £59 per year for their subscription. The list is

updated quarterly.

single




